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A call for unfettered capitalism

Neville Isdell is right to call for a 
change in capitalism [“Capitalism 
must change, says Coca-Cola’s Is-

dell,” Sept. 25-Oct. 1), but is way off 
the mark in the reforms he seeks.

Actually, it is misleading to call our 
current system capitalist, as it rep-
resents a mere shadow of 
the classical, laissez-faire, 
free-market model that was 
based on limited govern-
ment, private property rights 
and individual liberty, and 
was so successful at creat-
ing wealth and raising living 
standards in this country and 
wherever else it was applied 
around the world.

We now find ourselves en-
meshed in a system dominated by gov-
ernment activism in all aspects of our 
lives, while our individual freedoms are 
routinely violated and rarely defended 
by Fortune 500 company CEOs.

With total government spending ap-
proaching 50 percent of our national 
income, a tax system that forces the 
average American to work over 100 
days to earn enough money to pay their 
various obligations, a corporate tax rate 
that is the second-highest in the indus-
trialized world, and a judicial system 
that routinely ignores the Bill of Rights 
and the sanctity of private contracts and  

private property rights, the private 
sector, in general, and entrepreneurs, 
specifically, are being crushed under 
the boot of an ever-powerful public 
sector.

So, while Isdell and his band of so-
cially conscious cohorts are obsessing 

about connecting capitalism 
to corporate social responsi-
bility, they would be doing 
much more for humanity, 
in general, and for U.S. liv-
ing standards, specifically, 
if they spent their time and 
energy focused on restoring 
and promoting a genuine, 
classic, capitalist system an-
chored by freedom.

Idsell’s philosophy is not 
unique among major corporate leaders 
and represents a disturbing trend that 
has grown stronger over the past few 
years. It is characterized by a theory 
that ostensibly attempts to balance the 
desire of shareholders with the needs 
of society but degenerates into a situa-
tion where the interests of shareholders 
(owners) are subordinated in favor of 
government dictates, labor unions, lo-
cal communities, Third World nations, 
and environmentalists. The emphasis 
on serving society ends up turning the 
corporation into a cash cow for a vari-
ety of non-owners.

It is also important to note that our 
current financial crisis was overwhelm-
ingly caused by government policy 
failures. Misguided monetary policy 
from the Federal Reserve Board, com-
bined with regulatory and legislative 
missteps, triggered both the housing 
bubble and subsequent financial melt-
down. Most notably, the Community 
Reinvestment Act, which forced banks 
to lend to credit- unworthy custom-
ers, and Fannie Mae and Freddie Mac, 
which were created by government and 
able to borrow below private market 
rates because of an implicit taxpayer 
guarantee, channeled far more liquidity 
into housing than would have been the 
case in a private, market-oriented sys-
tem.

Thus, it is imperative that prominent 
business leaders defend in fearless 
tones the great principles of freedom 
and capitalism and demand reforms to 
restore what has become an acutely di-
luted system.

This would do infinitely more for 
prosperity and society then their cur-
rent model of using shareholder wealth 
to fund anti-capitalist ideas and legisla-
tion.
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W hat a difference five years makes.
When social scientists began 

assessing Generation Y (the 
Millennials born 1984-2002), their 

prospects were bright. We began reading 
about them a decade ago, when authors 
Howe and Strauss touted their confident 
attitudes, self-esteem and optimism. Jobs 
were readily available as commerce was 
still booming for the 
most part.

Today — not so much. Our 
nation is now in year two of a 
recession and nearly 10 per-
cent of America finds itself 
jobless. It’s 11 percent for 
Generation Y. Banks hesitate 
to offer loans, and real estate 
has not yet been resuscitated. 
No rebound as yet. So, how 
does this affect the youngest 
employee population in our 
country? More than you may realize.

The income of young adults has 
fallen off a cliff since 2000, according 
to the U.S. Census Bureau. Earlier this 
month, a recent college graduate, Trina 
Thompson, filed a lawsuit against her 
college. She wants the $70,000 back that 
she paid for tuition. Why? The Monroe 
College grad said she hasn’t found 
gainful employment since earning her 
bachelor’s degree just a few months ago. 

Thompson is simply part of a huge 
population who’s feeling the crunch. 
Sadly, we’ve conditioned these kids to 
look for someone else to blame.

This issue didn’t surface all overnight. 
Some have seen it coming for six years. A 
book hit the market in 2003 called 
“Quarterlife Crisis.”  You read that right. 
It’s not about mid-life crisis, but quarter-life 

crisis. It introduces readers to the growing 
demographic who experience clinical 
depression at about 25 years old because 
they haven’t made their first million or 
found their perfect position in life. They 
make up a rising population who are 
seeing therapists to talk about unmet 
expectations. 

Herein lies my greatest concern. These 
young people who are now 
adults (or at least should be), 
are experiencing deep 
disillusionment. These once 
confident kids are getting a 
dose of reality. What scares me 
is that parents and teachers 
should have been preparing 
them for this reality. Instead of 
preparing them for the chal-
lenging road of life, we’ve been 
busy trying to smooth that 
road for them. What were we 

thinking? Perhaps we weren’t thinking at 
all. We gave them trophies and told them 
they were awesome. 

We need someone to tell us the truth. 
What is that truth? Often life is hard and 
there is no one person to blame. I am 
concerned that we have not raised this 
generation well. They have been the focus 
of their parents, the government, schools 
and marketers. And they’ve proven to be a 
good generation of kids. But, we created a 
bubble for them to live inside; we’ve 
wrapped them in cotton. My question is: 
Are we setting them up for disillusionment 
because of the illusions we fed them?

So what can we do? May I suggest a 
few actions to take if you employ young 
people?

1. Be a gardener. Just as gardeners see 
their primary job as cultivating the 

plants in their soil, we must grow these 
young employees and potential 
employees. Why not offer apprentice-
ships where you offer a limited salary 
and a great mentoring relationship? They 
hunger for this kind of investment.

2. Be a velvet-covered brick. Velvet 
on the outside — warm and rela-

tional. Brick on the inside, firm on 
your principles. Tell them the truth. 
Prevent disillusionment by leveling 
with them. Give them realistic expecta-
tions. They grew up with trophies and 
ribbons. Prepare them to work out 
of character.

3. Be a chess player, not a checkers 
player. Unlike checkers, in chess you 

must know what each piece can do in 
order to win. You must discover 
strengths. This is how we must lead the 
next generation. Find out who they are 
and where they fit. Don’t play checkers 
— where you treat them all alike.

This recession will likely impact all of 
our thinking. Two years ago, young 
people changed jobs every 18 months, 
and started looking for new jobs three 
days after they got one. Today — it may 
be they’ll be more apt to settle down and 
learn in one place. We may have our 
chance to prepare them for the future. 

With the economy in the shape it’s in, 
these young employees will be the best 
investment we can make.
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